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Annotatsion: The transformative power of e-commerce
goes beyond simple convenience for urban consumers; it is
reshaping labor markets, creating entrepreneurial opportunities,
and fostering inclusive growth by integrating rural populations
into the digital economy. Rural e-commerce and technological
innovation have become key drivers of rural economic
development and poverty reduction. While China has extensive
global experience in this area, Uzbekistan is actively
transitioning to digital agriculture through its strategic reforms
and with the help of international organizations (e.g. FAO).

Keywords: Rural e-commerce, Employment creation,
Taobao villages, Grape market, Digital payments, Logistics,
Digital infrastructure, Inclusive growth, Entrepreneurship

CEJIbCKAA JJIEKTPOHHAA KOMMEPIIHA H
TEXHOJIOTHYECKHE HHHOBAIIHH: YPOKH KHUTAA
U Y3EEKHCTAHA.

Annomauusn: Illpeoopasyrowas cuira  21eKMPOHHOU
KOMMepYUU BblXOOUM 3d PAMKU NPOCMOo20 y0obcmea O0ns
20POOCKUX nompebumerel; OHa MeHsem PolHKU mpyod, co30aem
803MOJHCHOCMU OJIsl NPEONPUHUMAMENbCMBA U CHOCOOCMBYem
UHKTIO3UBHOMY ~pOCMY 3a Ccuem UHMeSpayuu  CeibCKO20
HaceneHusi 68 yugposyro sxkoHomuxy. Cenbckas 1eKmMpOHHAL
KOMMepPYUsl U mexHoI02u4ecKue UHHOBAYUU CMAU KIOYe8blMU
Gaxmopamu IKOHOMUYECKO20 pA38UMUsL CENbCKUX PAUOHO8 U
cokpawenuss beonocmu. Xomsa Kumaili obnadaem oOuwupHuim
27100aIbHbIM ONbLIMOM 8 IMotl obnacmu, Y30exucman akmueHo
nepexooum K yugposomy cerbCKOMy XO3AUCME)Y NOCPeoOCmeoMm
cmpamezuyeckux peopm u npu noooepIcKe MeHCOYHAPOOHBIX
opeanuzayutl (Hanpumep, PAO).

Knrouesvie cnoea: Cenvckas 21eKMpoHHAA KOMMeEPYUs,
Coszoanue pabouux mecm, [lepeenu Taobao, Burocpaonwiii
puvinok,  Lugposvie nramexcu, Jloeucmuka, Lugposas
ungpacmpyxmypa, HnrnrozusHulii pocm,
IIpeonpunumamenvcmeo

QISHLOQ ELEKTRON TIJORATI VA TEXNOLOGIK
INNOVATSIYALARI: XITOY VA O‘ZBEKISTONDAN
TAJRIBALARI.

Annotatsiya: Elektron tijoratning o ‘zgaruvchan kuchi
shahar iste’molchilari uchun oddiy qulaylikdan tashqariga
chigadi; u mehnat bozorlarini gayta shakllantiradi, tadbirkorlik
imkoniyatlarini  yaratadi va gishlog aholisini ragamli
igtisodiyozga integratsiya qilish orqali inklyuziv o ‘sishni
rag ‘batlantiradi. Qishloq elektron tijorati va texnologik
innovatsiyalar gishlog hududlarini igtisodiy rivojlantirish va
kambag ‘allikni qisqartirishning asosiy drayverlariga aylandi.
Xitoy ushbu sohada ulkan global tajribaga ega bo lsa,
O ‘zbekiston o ‘zining strategik islohotlari va xalgaro tashkilotlar
(masalan, FAO) yordamida raqamli qishlogq xo ‘jaligiga faol
o ‘tmoqda.

Kalit so“zlar: Qishloq elektron tijorati, Bandlikni yaratish,
Taobao qishloglari, Uzum bozori, Ragamli to ‘loviar, Logistika,
Ragamli infratuzilma, Inklyuziv o ‘sish, Tadbirkorlik
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A comparative analysis of China’s
experience with Taobao Villages and the
emerging potential of Uzum Market in
Uzbekistan highlights both the realized
and untapped capacity of rural e-
commerce to drive  employment
generation and regional economic
development. As digital platforms
continue to expand, they are increasingly
viewed as instruments for reducing
regional inequalities, increasing labor
market participation, and creating new
sources of income. China’s success
demonstrates how digital commerce can
become a catalyst for rural revitalization,
while Uzbekistan presents an emerging
case with significant future potential.

E-commerce ecosystems generate
employment through multiple channels:
Direct employment within platform
companies ;Indirect employment in
supporting industries ;Self-employment
opportunities for individuals and small
businesses selling goods and services via
online marketplaces. Alibaba’s platforms
are estimated to have contributed directly
or indirectly to the creation of over 40
million jobs in China by 2022. This
includes merchants operating Taobao
stores, logistics providers working with
Cainiao Network, content creators on
Taobao Live, and fintech service
employees at Alipay.

In  Uzbekistan, Uzum Market,
although still young, has already begun
generating new employment streams.
Small business owners now access a
broader customer base without the need
for expensive physical stores.
Independent delivery service startups are
emerging to meet e-commerce logistics
needs. Demand for digital marketing
skills and website management has grown
among SMEs transitioning online. While
current employment numbers attributable

www.hcsd.samdu.uz

to Uzum are modest compared to Alibaba,
the trajectory suggests significant
expansion potential, especially with
strategic interventions in rural areas.

One of Alibaba’s most remarkable
contributions  to  rural  economic
transformation is the establishment of
Taobao Villages. A Taobao Village is
defined as a rural community where at
least 10% of households actively engage
in e-commerce, or where annual e-
commerce sales exceed one million RMB.
Key characteristics and outcomes include:
Rural residents shifted from traditional
farming to running online shops, handling
logistics, providing ancillary services
such as photography, packaging, and
customer service. Average household
incomes in Taobao Villages rose
significantly compared to  non-e-
commerce Vvillages. In many cases,
families doubled or tripled their annual
earnings through online retail. E-
commerce created a vibrant local
entrepreneurship ecosystem.

Villages specialized in niche
products such as textiles, handicrafts, and
specialty foods, carving out profitable
market segments. Young people who
traditionally migrated to cities for work
found attractive opportunities to stay and
build businesses in their hometowns,
preserving rural demographics and
reducing urban overpopulation pressures.
By 2022, China boasted over 30,000
Taobao Villages, creating more than 8
million jobs in rural areas. Government
support played a crucial role through
investments in broadband infrastructure,
logistics services, and entrepreneurship
training. In contrast, rural Uzbekistan
remains largely agricultural, with limited
non-farm  employment  opportunities.
Many young people migrate to urban
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centers or abroad in search of better
economic prospects.

The rise of Uzum Market provides
an unprecedented opportunity to reverse
this trend by: Enabling rural artisans,
farmers, and small manufacturers to sell
goods nationally and internationally;
Creating micro-entrepreneurship
opportunities, especially for women and
youth; Stimulating the development of
rural support services such as local
delivery hubs, warehousing, and digital
skills training centers. However, several
barriers remain. Broadband Internet and
reliable delivery services are still limited
in many rural districts. Many rural
entrepreneurs lack the skills necessary to
create online stores, manage digital
payments, and  market  products
effectively. Rural populations are often
less familiar with e-commerce trust
mechanisms, creating hesitation in both
selling and purchasing online.

The  Khorezm  Region in
Uzbekistan, known for agriculture and
handicrafts, demonstrates the significant
potential of rural e-commerce. Local
artisans could market traditional textiles
such as khan-atlas silk and handicrafts

through  Uzum  Market.  Farmers
producing fruits, nuts, and honey could
access urban  consumers  directly,

bypassing intermediaries.

Youth trained in digital marketing
could support older entrepreneurs by
establishing and promoting online stores.
Pilot projects modeled after China’s
Taobao Villages could be implemented in
Khorezm, Fergana, and Kashkadarya
regions, taking advantage of local
production strengths and entrepreneurial
capacity.

Drawing lessons from China,
Uzbekistan could adopt several measures
to  accelerate  rural  e-commerce

www.hcsd.samdu.uz

development. Expand 4G and 5G
coverage while subsidizing Internet
access and smartphones for rural
populations. Develop nationwide
educational programs focusing on digital
marketing, customer relationship
management, and online business

operations. Establish rural logistics hubs
and provide incentives for private courier
companies to expand service coverage.
Offer microloans, grants, and startup
support programs for rural entrepreneurs
seeking to enter online markets. Platforms
such as Alibaba and Taobao owe their
explosive growth not only to favorable
market conditions but also to continuous
investment in payment technologies,
logistics  optimization, and digital
infrastructure development. In
Uzbekistan, Uzum Market and other
emerging platforms are following a
similar  path, highlighting  both
opportunities and challenges. One of
Alibaba’s most transformative
innovations was the creation of Alipay in
2004.Initially introduced to resolve trust
issues between buyers and sellers on
Taobao, Alipay’s escrow system held
buyer payments until goods were
confirmed received. By 2022, Alipay
served over one billion users and
processed trillions of dollars in annual
transactions.

Alibaba launched Cainiao Network
in 2013 after recognizing that traditional
logistics systems could not support large-
scale e-commerce. Uzbekistan’s logistics

sector  remains  fragmented  and
underdeveloped.  Current limitations
include: Urban-focused delivery

networks; Limited rural coverage; High
transportation costs; Weak return and

exchange infrastructure. Future
opportunities include: Centralized
logistics coordination; Regional
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fulfillment centers; Smart warehousing
systems; Al-driven route optimization;
Experimental  delivery technologies.
Improved logistics infrastructure will be
essential for sustaining Uzum Market’s
growth.

China’s remarkable achievements
in the digital economy are closely linked
to its substantial investments in digital
infrastructure, which have played a
decisive role in the success of major e-
commerce platforms such as Alibaba.
Over the past two decades, the Chinese
government and private sector have
invested heavily in broadband networks,
mobile communication systems, cloud
computing technologies, and data centers.
These investments created a robust
technological foundation that enabled the
rapid growth of e-commerce and digital
business models throughout the country.
Alibaba’s success can largely be
attributed to three key factors. First, the

nationwide expansion of fiber-optic
broadband networks significantly
improved Internet accessibility and

connection quality across urban and rural
areas. Second, affordable mobile Internet
services allowed millions of consumers
and businesses to participate in online
commerce through smartphones and other
mobile devices. Third, the development of

large-scale cloud computing
infrastructure through Alibaba Cloud
provided businesses with reliable,

scalable, and secure digital solutions,
facilitating efficient data management,
online transactions, and the application of
advanced technologies such as artificial
intelligence and big data analytics.
Uzbekistan has also  made
considerable progress in developing its
digital economy in recent years. Internet

www.hcsd.samdu.uz

penetration has exceeded 75 percent,
while the number of mobile Internet users
has surpassed 25 million. Furthermore,
pilot projects involving fifth-generation
(5G) mobile technology have been
launched, demonstrating the country’s
commitment to technological
modernization. Significant progress has
also been achieved in the areas of
electronic government services, digital
payment systems, and online
marketplaces, contributing to the broader
digital transformation of the national
economy. Despite these achievements,
several challenges continue to hinder the
full development of e-commerce and
digital business activities in Uzbekistan.
One of the most significant obstacles is
the limited availability of high-speed
broadband infrastructure in rural and
remote regions. Internet speeds in some
areas remain  below international
standards, creating barriers to online
business operations and digital service
delivery. In addition, the adoption of
cloud computing technologies among
small and medium-sized enterprises
(SMEs) remains relatively low, limiting
their ability to benefit from digital
innovation. Cybersecurity frameworks are
also still evolving, and further
improvements are necessary to ensure
secure online transactions and strengthen
consumer confidence in digital platforms.

To accelerate the development of
the digital economy, Uzbekistan should
prioritize the expansion of broadband
infrastructure, particularly in underserved
rural areas. Policymakers should also
implement initiatives aimed at promoting
cloud computing adoption among SMEs
by providing financial incentives,
technical support, and training programs.
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